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The economic culture of small business in the context of its theoretical approaches
and practical implementation is researched. The peculiarities of small enterprises
entrepreneurship and their influence on economic culture’s specificity are defined.
Analyzed value and behavioral criteria of economic culture such as line of choice of
managers of an enterprise regarding staff recruitment, duties distribution, etc.; degree
of honesty and transparency in economic relations; level of social capital; degree of
pragmatism in making an economic choice etc. The characteristic features of small
business management organizational structure are analyzed. The causal relationships
between economic culture in small business and social & economic development are
determined. Outlined the levels of practical implementation of economic culture:
microeconomic level (nurturing of the sense of ownership, stimulation of respect to
everyone’s rights, expanding an ability to generate innovations and etc.) and
macroeconomic level (social security, market saturation with goods, competition
enhancement, new workplaces creation and etc.).
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Target setting. Small business today can be legitimately considered as one of the
driving forces of a country’s well-being, social welfare and harmony. If stimulated by the
government and provided with high innovative susceptibility, small business is able to
turn into an effective tool for economic development, optimization of market conditions,
mobilization of natural, labor and financial resources. Small business is a kind of a
guarantor of population’s self-employment in the labor market and ensuring flexibility of
supply and demand in commodity markets. Therefore, studying economic culture as a set
of values, priorities and rules of economic behavior in small business is a reasonable line
of research, especially from the perspective of developing practical steps for
implementing it at small enterprises.

Analysis of recent studies and publications. Conceptual attempts to study the
phenomenon of economic culture and its embodiment in organizations are reflected in
academic works of Ukrainian and Russian scholars: V. Andrushchenko [5], I. Akhnovska
[1], S. Burhanskij [3], V. Vorona [12], V. Galkin [4], L. Huberskyi [5], N. Kizjan [6],
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E. Meljakova [6], M. Mykhalchenko [5], V.Ryzhykov [9], I Rozmainskij [10],
O. Romanukha [11], Ye. Suimenko [12], 1. Petrova [8] etc. The studies focus mainly on
issues of economic culture as such and in the context of its development at enterprises,
however, there are no scrupulous academic attempts to grasp its specifics particularly in
small business, as well as there is no weighed approach to this matter, despite its
relevance and potential.

The aim of the paper is to analyze specific features of economic culture at small
business organizations from theoretical and applied perspectives.

Statement of basic materials. It is generally admitted that small enterprises are those
with 50-100 people employed, and this number can vary depending on the industry. For
instance, the EU distinguishes microenterprises in small business employing 10-
99 people, and pursuant to the Law on equipment modernization enterprises with up to
900 people employed are considered to be small and medium enterprises in whiteware
manufacturing and rubber industry [2].

What does the direction of economic agents’ actions depend on? Be it small, medium
or large enterprises, two factors define their actions: personal traits of individuals and
cultural environment of their presence [4]. That means that being the spirit of cultural
environment inside an economic entity, namely enterprise, economic culture is the factor
that guides it and defines its prospective directions of business activity.

Small businesses act in the local markets, have narrow specialization, relatively small
market segment, they contact their customers directly and are susceptible to changes in
market situation [6]. Small business is particularly highly susceptible to innovations, able
to absorb them quickly and produce economic effect. Economic culture is the force that
prompts small business towards innovative transformations and facilitates its progress in
general.

Small business is the most vulnerable to tough laws of economics — survival of the
fittest. Despite the crisis and bankruptcy of many small enterprises, this type of business
continues to develop, proving in practice a positive role of sanation market function
(clearance of non-competitive enterprises). Thus, small business in Ukraine is developing
dynamically and is upbeat about 2018, despite unfavorable business climate [7].

It should be mentioned that small enterprises are on the one hand maneuvering
towards changes in demand and prices for resources caused by entrepreneurial structures,
and on the other hand vulnerable to negative differences in economic, legal and political
environment: changes in tax policy, currency exchange rate, inflation rate, political crisis,
legal instability — all these factors can hurt insecure small enterprises. Taking the above
into consideration, a statc has to support small business and create favorable legal
environment for a more harmonious development of economic culture in it.

As it has already been emphasized, economic culture is a set of values, rules, norms,
aims and stereotypes of economic thinking and financial and economic behavior, which
significantly influences end preferences of economic entities, their decisions and
expectations. It exists at all functioning levels of economic system: an individual, a
family, an enterprise (organization), a country, the world. By the way, in the context of
rapid development of economic relations globalization and international convergence of
norms, standards and rules of behavior, economic culture sustains more and more intense
influence of international institutes: market behavior, management, consumerism, labor
and manufacturing culture, corporate social responsibility, and corporate cthics; they
become unified and compatible, divergences in intercultural and international norms are
smoothed over.
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Economic culture sets economic style of running business. The way agents perceive
economic information, the economic actions they make, the way they interact with each
other and finally the types of allocation of time, profit, wealth and other assets they are
prone to are defined by economic culture, which can be a factor of both development and
retrogression, lagging of organizations [10, p. 23-24].

Economic culture of an enterprise, irrespective of its form and scale, reveals itself
through such values and behavioral criteria as line of choice of managers of an enterprise
regarding staff recruitment, duties distribution, rational time management, investment
objects; degree of honesty and transparency in economic relations, good faith in
personnel competition, level of social capital — trust and mutual respect between people in
an organization; degree of pragmatism in making an economic choice, in economic
relations, forecasts, calculations of expenses and profits (Fig.1)

Economic culture of an enterprise as such and of a small one
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Fig. 1. Economic culture of an enterprise as such and of a small enterprise
Resource: Authoring

As it can be seen in Fig. 1, economic culture in a small enterprise reveals itself in a
more harmonious way and with a better benefit for people. The choice for management
among alternative options for resources allocation is not so difficult and complex, as the
number of options is not unlimited. That is why it becomes much easier to evaluate the
priority of investing money and time, as well as manage Human Resources. As for the
honesty in economic relations, the level of trust, initiative, discipline and good faith is
much higher here, as the staff is closer, friendlier and more united. Due to smaller
volumes of capital it is easier to make forecasts, the degree of pragmatism and rationality
regarding expenses and profits is higher.

The style of running an enterprise is very significant in terms of economic culture.
Small business is an entrepreneurial structure, which is managed in the frameworks of a
linear and functional structure, when subordination relations are realized simultancously
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in the whole range of matters on the basis of powers and authority of management and in
the framework of implementing a certain management function. Therefore, management
has a vertical and horizontal nature. Respectively, economic culture exerts its influence
on both office vertical line, where ethical subordinance norms, job duties and rules of
economic behavior are built through subordination pursuant to the power hierarchy, and
on a horizontal line, where economic relations at an enterprise are realized on the basis of
tasks and duties coordination for performing a specific amount of work.

This combined type of economic culture is economically profitable and socially-
oriented, and in the end it facilitates a maximum implementation of all competitive
benefits laid in an organization. The profit of an organization grows; social securities of
employees improve; social accord, team spirit and ideological unity among personnel
increase.

There is no doubt that economic culture is a regulator of an enterprise’s economic
behavior [1]. Moreover, the smaller it is, the closer and tighter social and behavioral, team
and ethical relations are in the organization.

Furthermore, economic culture plays a significant role in innovative transformations
of a social and cconomic system and in the scale of implementing progressive,
economically reasonable up-to-date technologies |9, p. 58].

Such factors as economic education, economic upbringing and economic conscience
also play an important role in the economic culture of a small enterprise. The better they
are, the more efficient principles of economic culture — rationality, entreprencurship,
logic, unity etc. — are in practice.

Economic culture cannot exist only at a theoretical and concept-based levels as
corporate symbols, ceremonies, ethical codes and business etiquette, being out of touch
with economic practice [13, p.33]. Practical implementation of economic culture
principles is even more relevant for a small business, as it is more vulnerable to negative
effects of the environment, and accurately weighed policy of implementing economic
culture will promote its survival and competitiveness enhancement.

Economic culture manifests itself in practice of small enterprises and of a country in
general in the following forms: nurturing of the sense of ownership — as a result, shaping
a middle class in a society; stimulation of respect to everyone’s rights, and in particular,
the right to labor — enhancing democratization in a society; expanding an ability to
generate innovations — facilitating structural and innovative improvements in economy;
forming a corporate social responsibility of a small business, enhancing cross-cultural
communications which level off barriers in mutual understanding of employees, as well,
and subordinance relations [11, p. 609] — enhancing a social security and guarantees in a
country; forming manufacturing culture at an enterprise — market saturation with goods,
competition enhancement, new workplaces creation (Fig. 2).

Conclusions and prospects for further research. Thus, having studied the relevant
economic literature and composed our own exploratory studies, we can make a
conclusion, that economic culture of a small business as the most flexible and capable to
innovations type of entrepreneurship is a starting point in a system of corporate values,
benefits and norms that in the end create prerequisites for social and economic
development of a country. Prospects for further theoretical and applied studies lie in
improving a concept-based and practical set of tools for analyzing economic culture of a
small business, factors for its refinement and search for additional practical ways of its
implementation.
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Moxameo Anrbodpare
(acnipanm kaghedpu mapkemunzy ma no8ediHKo8oi eKOHOMIKU,
Yuisepcumem exonomixu ma npaga « KPOK»

EKOHOMIYHA KVYJbTYPA MAJIOTO BI3BHECY:
TEOPETUYHI NIAXOAU TA IPAKTUYHA PEAJIT3AIIA

Jocniodceno ekoHOMIURY KyT1bmypy Manozo niORpUEMHUUMEA 8 KOHmMeKCcmi 020
meopemuyHux nioxodie ma npakmuunoi peanizauii. Buznaueno ocobaueocmi
nionpueMHuybKol OislIbHOCMI MATUX nionpuemcmse ma Ix enaue Ha cneuudiry
exoHomiunoi kyaemypu. Ilpoananizosano yinnicui ma nosedinkosi Kpumepii
EeKOHOMIYHOI Kydbmypu, maki sk ycmaieHd NOBe)iHKA MeHeoMcepie nionpuemMcmea
npu niobopi nepconany, Oeilezy8aHHi NOBHOBANCEHb MOW,0; CMYRIHb YeCHOCMi ma
npo3opocmi 8 eKOHOMIYHUX BIOHOCUHAX; piBeHb COUIAIbHOZO Kanimaiy; piseHb
npazmamuszmy npu 6ubopi exonomiunux anvmepramue moujo. Ilpoananizosano
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xXapaxmepHi pucy opzanizayiinol cmpykmypu maiozo 6izHecy. Busznaveno npuyunmno-
HACAIOKO8I 36°A3KU MiX}C eKOHOMIYHO0 KYJIbmypor 8 Maiomy bizneci ma coyiaibHo-
eKOHOMIYHUM po38umKoM. Buokpemneno pieni npakmuynoi peanizayii eKkOHOMIYHOL
KyJlemypu: MiKpOeKOHOMIYHUI pigeHb (8UX0BAHHS ROYYMMSA 6/1ACHOCHI, ROBAZA NPAB
KOMCHOT J1H00UHU, pO3MWUPEeHHS 30amHocmi 2eHepysamu iHHosauii i m. 0.) ma
MAKPOEKOHOMIYHUI pigeHb (coyianvbHa Oe3neka, HAcuyeHicmbv PUHKY mogapamu,
niosunients KOHKYPeHyil, CmeopeHHs HOBUX PODOUUX MICHb MOUL0).

Knaruoei cnosa: exonomiuna xyiemypa, maauii  0izHec, Mmani nionpueMcmed,
IHnoeayiiini  nepemeopenns, op2anizayiina Cmpykmypd, CMpYKmypa  YApAaeuinns,
COYIanbHUT KANIMAL, MIJQICKYITbMYPHI KOMYHIKAQYIT.

Moxameo Anédpans
(acnupaum  kaghedpvt  mapkemuneca U NOBEOCHYECKOU  IKOHOMUKHU,
Yuusepcumem sxonomuxu u npasa « KPOK»)

IKOHOMUMNYECKAA KYJbTYPA MAJIOT'O BUIBHECCA:
TEOPETHNYECKHUE NOAXO/JAbI 1 IPAKTHYECKAS PEAJIN3ALINA

Hccneoosana sxonomuueckas Kyiomypa maiozo Ou3Heca 8 KOHMEKCme e20
meopemuyeckux nooxo006 u npakmuieckoll peanuzayuu. Onpeodeiensvt ocobennocmu
0e1060i AKMUBHOCMU MATbIX RPEORpUAMUN U UX 6GIAUAHUEe HA CREYUPUKY
IKOHOMUYECKOH KYTbmypol. AHATUZUPYIOMCA UEeHHOCMU U Ro6edeHYeCKUe Kpumepuu
IKOHOMUYECKOH KyJ1bmypbl, maKkue KaK yCmanoGleHHoe nosedeHue pyKosooumeneii
npeonpusmuii npu Haiime NEPcoHana, OeaecUposanuu NOJTHOMOYUI U m.0.; CMeneHs
YecCmHOCmU U NPO3PAYHOCIU 8 IKOHOMUUECKUX OMHOWEHUSX; YPOBEHb COUUAILHO0
Kanumana; ypoGeHs npazmMamu3ma npu 66100pe IKOHOMUHECKUX ATIbMEPHAMUE U m.o.
Ilpoananuzuposansvt xapakmepnvie 0COOEHHOCHU OPAHUZAUUOHHONU CMPYKMYpbl
manozo  buzneca.  OnpedeneHvl  NPUYUHHO-CIEOCMBEHHbIE — CBA3U  MENHCOY
IKOHOMUYECKOH KYIbmypoill 6 MaioM OuzHece U COYUATbHO-IKOHOMUYECKUM
pazeumuem. Boideneno ypoenu npakmudeckoi peanuzayuu  IKOHOMUYECKOI
Ky1bmypol: MUKPOIKOHOMUYECKUIL YPOBeHb (60chumanue 4y6cmed coOcmeeHHocmu,
yeadiceHue Kax3coozo 4eoseKd, pacuiuperue cnOCOGHOCMU 2eHepUposams UHHOBAYUU
U m.0.) U MaKpoIKOHOMUUECKUT yposeHb (coyuanbHoe obecneduenue, HacblueHHOCmb
PbIHKA mosapam, yeeiudeHue KOHKYPeHYUU, CO30aHue HOoBbIX PAbouUx mecm u m.o.).

Knrwouesvie cnosa: skonomuyeckas Kyibmypd, Maiviii 6usnec, mMaivie npeonpusmus,
UHHOBAYUOHHBIE — NPeOOPA30BAHUS,  OP2AHUSAYUOHHAA — CMPYKMYpd, — CIMpPYKMypa
YApAGIeHUs, COYUANbHBIT KANUMAT, MEHCKYIbMYPHbIE KOMMYHUKAYUU.
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